


















Tone of voice
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Ericsson has a tone of voice that cuts thr ough 
the clutter and sets it apar t from the competition.

It looks at Ericsson from the outside in, using the 
end-users perspectiv e. It starts by asking ”What 
is interesting to the reader?” and proceeds to 
answer this in a simple, straightforward way.

It tells stories from real life, about people that use 
or are affected by Ericsson solutions. It f ocuses 
on the bene�ts people get fr om our products or 
services, preferably by showing how they �t into 
everyday situations or in human relationships.

These stories are distilled and tur ned into 
crisp messages – uncomplicated and easy to 
understand.

Together with the color palette, typeface, style 
of photograph y and logo, this kind of storytelling 
will help convey our message: Ericsson is 
the springboard for creativity that empow ers 
innovation so that people all ov er the world can 
make amazing things happen every day.
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The complete Ericsson Tone of voice 
Guidelines is available on the Brand Portal.
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